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About me

• Data Journalist at BR, German Public Broadcaster
• Focus on environment and climate topics
• Background in economics

• BR Data // AI and Automation Lab
• Goal: personalise and improve climate reporting



Unser Bayern 2050 – Our Bavaria 2050

https://interaktiv.br.de/unser-bayern-2050/



• A lot of people didn't use the interactive parts at all.
• So the story should stand and work without doing anything.

• Think of a good default. Choosing Munich as a default, some  people will 
perceive it as "yet another story of urban journalists telling us in the 
countryside how things are working".

• to indicate very clearly about what they gain from it. this goes for the 
advertising (what can they do), for visual clues as a reward when you 
actually do anything and maybe have a pointer or one example open, 
when first coming across the interactive.



Unser Bayern 2050 – Our Bavaria 2050



The CO2 Calculator

https://interaktiv.br.de/co2-rechner/



• In a scrollytelling, text and interactives have to be interlinked to 
tell the story.

• Having the interactive in the middle, might not be the best choice: 
Either people might skipp the interactive for reading (unlikely) or 
skip the text for the interactive. 



The CO2 Calculator
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Climate Data Widget

https://www.br.de/nachrichten/bayern/interaktiv-schneemengen-entwicklung-in-bayern,U25VgR8



• Very often, interactives are more effort than static graphs.
• It is worth the effort f.e. when people can compare themselves to 

others or their region, if they can find themselves in the data, so to 
say. Here, people looked for skiing places they knew and to some 
extent to other places, most likely those where they came from. 
What they didn't use so much, was the "back" function to come 
back from the bar charts to the map - design will be improved in 
the next iteration.

•



Climate Data Widget
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Key Takeaways

• Motivate the interaction!

• Be careful what you advertise – people will do what you tell 
them (if at all)

• Good defaults tell the story without interaction

• Kill your darlings!

• In Scrollytelling:

• Location location location!
• Interlink text and interactive



Thanks

• Constanze Bayer

• constanze.bayer@br.de
• https://www.br.de/extra/br-data/index.html

• On Bluesky @looreen.bsky.social (and Mastodon)


